
 

 

March 2009 

NEWSLETTER  
 

Presidents Report 
 

I believe that I can speak for many 
farmers when I say that I will be glad 
when winter is over. The early start to 
winter in mid-November left many 
farmers with work yet to be done in the 
field. An abundance of snow with two 
major snow-melts caused flooding in 
many areas. I know of strawberry fields 
that sat under water for several days 
twice. January was a cold month with an 
average temperature in my area at 
about -10.0 C. And that was in South 
Western Ontario. I would hate to know 
what it was in the East and the North. In 
my area all the snow is pretty well gone 
right now, except for fence-rows and the 
north sides of bush. 
Hopefully winter-kill will be minimal, but 
considering these past events I believe 
there will be challenges. 
  
Attendance at the Conference in St. 
Catharines was very good. It is one of 
the indicators of a healthy and vibrant 
industry. It appears that having the 
OBGA Convention and Annual Meeting 
a day prior to the Ontario Fruit and 
Vegetable Convention is a good thing. I 
would like to thank all those that helped 
out to make this conference a success. 
They certainly made my job easy. 
 
 We wish to welcome Paul Ralph, Ian 
McGregor and Jeremy O'Shea back to 
another term on the Board, and a 
welcome to new members James 
Richardson and Jennifer VanDeVelde. 
We thank them for volunteering their 
time. I also wish to extend my 
congratulations to Jeremy O'Shea who 
will be a newly married man by the time 
we all get this newsletter. 
 
May the Luck of the Irish be with you. 

 
 
Anyways, here is looking forward to 
spring, and hoping for a bountiful 
harvest to come. 
 
Regards,  
 
Andy Megens 
 

From OBGA Headquarters 
 

I thought the Annual Meeting and Berry 
Day at the OFVC went very well.  Both 
days were well attended and there was 
lots of good discussion. 
We have been spending a great deal of 
time working on promotion ideas and 
plans for the upcoming season and 
beyond.  An application to the Ontario 
Market Investment Fund is on its way 
and we are in the final discussions with 
Kraft regarding the Festivals and Cool 
Whip sampling. You can read more in 
the promotion report.  Kraft has backed 
out of their offer to purchase baskets so 
we are seeking a new sponsor but time 
is running out. 
The strawberry School is coming up 
quickly.  I think this will be a great day 
for newer growers or those who want to 
refresh their knowledge.  If you havenôt 
registered yet donôt delay, seating is 
limited. 
 
All the best. 
 
Kevin 

 

Achene Report  
 

It was great to see such a great turn out 
for the OBGA conference the day before 
the Ontario hort crops conference in St. 
Catharines. This shows the level of 
interest producers have in improving 
and keeping their business up to date. 
The Achene committee is aware of 
industry change in progress and more to 
come. 
What we see coming is more day-
neutral varieties, plug plants, direct 
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seeded plants and soilless propagation 
of plants. 
These developments will give us a huge 
competitive advantage to serve a willing 
and waiting customer base. In these 
economic times many businesses envy 
our many production options coming 
available to us. 
We are going to expand our marketing 
time and production dependability with a 
very small learning curve. 
As dayneutrals become more popular 
we will require more varieties like Valley 
Sunset [Formerly KRS10] to fill in after 
the spring dayneutrals and before the 
spring established dayneutrals. 
It is great for our industry to have Adam 
Dale and Craig Chandler Working on 
dayneutrals and Andrew Jamison of 
Nova Scotia working on the short day 
June bearing varieties. 
We should all be watching and adapting 
to these new technologies to entrench 
our place in the evolving berry market. 
                                                    
Thanks  
Norman Charbonneau 

Achene Committee Chair 
 
 
 

 
 
 
 
 

Strawberry Research Brief 
Erin Styles, Technical Assistant. 
OMAFRA 
 

This research brief is a short 
summary based on a poster presented 
at the Ontario Fruit and Vegetable 
Conference on February 18-19th, 2009.  
 
Length of Blossom Removal May or 
May Not Influence Yield in Dayneutral 
Strawberries: 
B.R. Hughes1, J.W. Zandstra2 and A. 
Dale3, 
 University of Guelph, New Liskeard1, 
Ridgetown2 and Simcoe3.  

 
The Ontario strawberry industry has 

thus far been based on short-day 
cultivars with a five to six week 
harvesting season.  Dayneutrals are 
currently being grown only on a small 
scale, and there has been increasing 
interest in dayneutral production due to 
the prolonged harvest season.  The 
objective of a recent study by Becky 
Hughes, John Zandstra and Dr. Adam 
Dale was to examine the effects of the 
length of blossom removal on time to 
harvest, yield and berry size.  Field trials 
were performed at two University of 
Guelph research stations; Cedar 
Springs Research Station (South-
western Ontario - warm environment), 
and New Liskeard Research Station 
(Northeastern Ontario - cool 
environment).  Trials utilized both Albion 
and Seascape varieties at the Cedar 
Springs Station, and Seascape only at 
the New Liskeard Station.  Blossoms 
were removed by hand weekly in the 
planting year for either four, six or eight 
weeks after planting.  One metre of 
each two metre plot was harvested 
twice weekly, in both 2007 and 2008.   
 
In the planting year, the total and 
marketable yields were not significantly 
affected by blossom removal.  
Seascape tended to have higher yields 
with only four weeks of blossom 
removal, and Albion tended to display 



opposite results. At the Cedar Springs 
Station, although Seascape fruited 
earlier than Albion and produced a 
higher percentage of marketable fruit, 
Albion produced larger berries.  First 
harvests at this station occurred at the 
same time regardless of the length of 
blossom removal.  At the New Liskeard 
Station, four weeks of blossom removal 
produced larger berries than either six 
or eight weeks of removal, and if 
blossoms were removed for a shorter 
period of time, blossoming and therefore 
fruiting occurred earlier with first harvest 
occurring 27-34 days after the end of 
blossom removal.  In the second harvest 
year at the Cedar Springs Station, the 
length of blossom removal at planting 
did not affect overall yield or berry size.  
Seascape had higher overall yields, but 
Albion produced a higher percentage of 
marketable fruit and larger berries.  At 
the New Liskeard Station, the length of 
blossom removal after planting in 2007 
unexpectedly affected both yield and 
berry size in 2008, and the shortest 
period of blossom removal lead to the 
highest yield and berry size in 2008. 
 
Overall conclusions of this study 
indicate that removing blossoms for four 
weeks rather than six or eight does not 
decrease yields in a warm or cool 
environment.  Shortening the length of 
time that the blossoms are removed 
from dayneutral strawberries helps to 
reduce the cost of production.  The 
unexpected results at the New Liskeard 
Station in the second picking year raise 
some interesting questions.  This trial is 
being repeated at the Cedar Springs 
Station with both Albion and Seascape 
grown outside and under high tunnels.  

 

New Products for Berry Growers 
 
Allegro 500F, (fluazinam 500 g/L) is a 
Group 29 fungicide from Syngenta Crop 
Protection Canada Inc. It is registered 
on blueberries for suppression of 
mummyberry phomopsis fruit rot, 
anthracnose fruit rot. 

Admire 240 F (imidacloprid240 g/L) is a 
Group 4 insecticide from CropScience 
Bayer. It is registered on blueberries for 
control of European chafer larvae, 
Japanese beetle larvae, and on 
raspberries for white grubs, leafhoppers, 
aphids, raspberry cane borer.  
 
Delegate WG (spinetoram 25%) is a 
Group 5 insecticide from Dow 
AgroSciences Canada Inc. It is 
registered on blueberries for spanworm, 
raspberries for obliquebanded leafroller, 
and strawberries for suppression of 
thrips.  
 
Surround Crop Protectant (kaolin) from 
Engage Agro Corp, now registered for 
raspberries and strawberries for potato 
leafhopper 
 
A supplement to OMAFRA publication 
#360, Fruit Production 
Recommendations, lists new products 
and recommendations since the 
publication was updated last year.  This 
supplement is available from OMAFRA 
resource centers, and is available on 
line at www.ontario.ca/crops. 

 

 
Ontarioberries.com 

 
Over the winter we will be updating the 
OBGA website www.ontarioberries.com 
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Please take the time to review your farm 
content to ensure you have all the 
information you would like consumers to 
see about your operation. 
 
If you have any suggestions or changes 
please let me know.  Kevin 
 

 

Membership 
 
Thanks to those who have sent in their 
memberships.  The OBGA continues to 
be involved in many projects and 
promotions.  I still believe that members 
receive great value for their 
membership.  If some of the promotions 
we are planning on come through they 
will more than pay for the cost of 
membership. 
 
Reminders will be sent out to those who 
have not renewed 
 

Strawberry Research Brief 
Erin Styles, Technical Assistant. OMAFRA 

 

This research brief is a short 
summary based on a poster presented 
at the Ontario Fruit and Vegetable 
Conference on February 18-19th, 2009.  
 
Influence of Mulch Colour on Dayneutral 
Strawberry Production on Two 
Environments: 
J. W. Zandstra 1, B.R. Hughes2, and A. 
Dale3,  
University of Guelph, Ridgetown1, New 
Liskeard 2 and Simcoe3. 

 
In a dayneutral strawberry production 
system, mulches are known to be useful 
for warming or cooling the soil 
environment, keeping fruit clean, 
retaining soil moisture and suppressing 
weed growth.  This study by John 
Zandstra, Becky Hughes and Dr. Adam 
Dale sought to evaluate the effects of 
different colours of mulch on dayneutral 

strawberry production in both warm and 
cool environments.  Trials were 
performed at two University of Guelph 
research stations; Cedar Springs 
Research Station in South-western 
Ontario under a high tunnel, which is 
considered a warm environment, and in 
the field at New Liskeard Research 
Station in Northern Ontario, which is 
considered a cool environment.  Trials 
were performed on Albion and 
Seascape varieties, using standard 
black embossed plastic, silver on black, 
white on black, black on white, brown 
and green mulches.  The mulches were 
pinned to the raised beds by hand, the 
crowns were hand planted in twin rows 
with 30cm by 20cm spacing, the flowers 
were removed from the crowns for the 
first six weeks, and fruit was harvested 
twice weekly. 

  
In the high tunnel at Cedar Springs 
more fruit was harvested when grown 
on cooler mulches (white / silver on 
black / black).  The degree of yield 
difference when compared to warmer 
mulches (green / brown) was higher in 
Albion, which indicates a decreases 
tolerance to hot growing conditions.  
The total yields of Seascape and Albion 
in response to the different mulches 
were similar at the New Liskeard 
Research Station, but interestingly 
enough this response didnôt follow the 
same soil temperature profiles in the 
warm environment, indicating that 
mulches influence fruit production in 
other ways.  There were also marked 
differences in marketable fruit 
production based on mulch colour, with 
cooler mulches producing larger fruit, 
and this pattern was consistent at both 
Research Stations. However, at the 
Cedar Springs Station, the percentage 
of total marketable fruit followed the 
same trend as total yield, wherein cooler 
mulch tended to produce a higher 
percentage of marketable fruit and a 
higher overall yield, a pattern that was 
not apparent at the New Liskeard 
Station.  In the cooler environment, 



strawberries grown on brown mulch 
tended to have the highest yields, but 
the lowest percentage of marketable 
fruit. 
 

Overall conclusions of this study find 
that strawberries grown on cooler mulch 
have higher yields in a warm 
environment.  In a cooler environment, 
yields are not as related to the soil 
temperature profile created by the 
different colours of mulch.  Albion 
appeared to be more sensitive to 
temperature extremes than Seascape, 
and cooler mulches tend to produce 
larger fruit regardless of environment.  
Factors other than soil heating appear to 
influence plant development and yield 
when using coloured mulches.  
 

Strawberry School 
 
A one day Strawberry School will be 
held in Guelph on March 31, 2009 at the 
Springfield Golf Club.  The application 
form is on the back page and space is 
limited so donôt delay. 
 

 
 

Voluntary Check-Off 
 
For many years Ontario propagators 
have collected $5 on every thousand 
plants sold to Ontario growers.  The 
money collected has been forwarded to 
the OBGA to help fund research and 
promotion activities coordinated by the 
OBGA. 
In recent years sales by Ontario 
propagators has declined and thus the 
income coming to the OBGA has 
declined as well.  The propagators in 
Nova Scotia have agreed to include a 
letter with their invoices to Ontario 
growers requesting payment of the $5 
check-off.  I hope all of you purchasing 
plants from Nova Scotia will submit this 
check-off to help fund OBGA activities. 

I would like to thank Jeff Allen and 
Charles Keddy for their cooperation on 
this initiative and to Strawberry Tyme 
Farms and Ghesquiere Plant Farms for 
their long standing commitment to the 
check-off program. 
 

3rd Annual Get Fresh Strawberry 

Festival   June 20 -21
st
, 2009 

 

GET FRESH Strawberry Festivals will 
run the weekend of Fathers Day, June 
20th -21st.   
 
After two successful seasons of the Get 
Fresh Strawberry Festival we are 
looking for 6 new participants to 
increase the total number of farms to 18. 
 
Read on ï and youôll want to be one of 
the new 6! Itôs not as hard as you think! 
 
Last years participants were;  

 
June 20th is the last weekend before the 
kids get out of school.  
 
Strawberry Festivals draw media and 
consumer attention to your farm, and is 
a key promotional element in raising the 
awareness of local fresh Ontario 
Strawberries. 
 
The net cost to each farm after rebates 
is $250é..value of goods and services 
$ 2,000 
 
The combined effect of all Festival 
promotion is greater than the sum of its 
parts. Your festival will receive local 

10) Brooklands-Bracebridge 
11) Zekveld-Sarnia 
12) Austinôs-Waterford 
13) 
14) 
15) 
16) 
17) 
18) 
 

1) McLeanôs-Peterborough  
2) Proulx-Ottawa  
3) Richmond-Ottawa  
4) Whittamore-Toronto 
5) Fruition-Kingston 
6) Megens-Stratford 
7) Barrie Hill-Barrie 
8) Andrews-Brampton 
9) Avonmore-Cornwall 



attention. However, 18 similar festivals 
will likely gain provincial attention. 
 
Each festival-host farm is encouraged to 
personalize the festival to meet their 
local target demographics and to 
augment their current market position in 
the community. 
 
Supplied Festival elements 
Webpage    
Cool Whip signage and 2 Golf shirts 
Berry map    
Kraft Cool Whip 
Festival Posters    
Certo coupons 
Festival Signage   
Sample media invitation 
Festival Artwork   
Sample press release 
Festival T-shirts    
Event mgmt. consulting 
 
The new website (berryfestivals.com) 
with a searchable map component will 
remain active throughout the entire 
berry season, showing all OBGA 
members. There is no charge to OBGA 
members for this service. 
 
We again have a sponsor helping cover 
many of the costs, and we are working 
on a second initiative to possibly supply 
2 quart. Baskets at no charge. 
Unfortunately this may not materialize 
until 2010. 
 

Promotion Report 
 

The OBGA plans to do a number of 
promotion events this summer.   If our 
Ontario Market Investment Fund 
application is accepted we will have a 
nice amount of funds to do a few 
different things. 
 
We are reviewing our website in hope of 
making it the first choice for people 
searching for berries.   We hope to 
refresh the site to give it a new look as 
well.  We will continue to advertise in the 
community newspapers letting 

consumers know when strawberries, 
raspberries and blueberries are 
available.  We will also point them to our 
website so they can find our member 
farms. 
 
We will once again be supporting the 
Foodland Retailer Display Contest.  The 
produce managers have been very 
creative with strawberries and we hope 
they continue to help promote them in 
season.  This contest creates 
awareness at the retail level but is great 
for all berry growers to remind 
consumers that strawberries are in 
season. 
 
We basically sold out of Placemats and 
VHQ Berry Brochures but again if our 
funding comes through we will be able 
to provide these items at a price far 
below the cost of production. 
 
We also hope to be able to have some 
point of sales materials such as signs 
and other promotional items.  Your 
Board of Directors will be looking at 
some options on April 1st (no fooling). 
Input and suggestions are always 
welcome 
 
Humour 
A man owned a small farm in Norfolk County. 
Employment Canada claimed he was not paying 
proper wages to his help and sent an inspector 
out to interview him. 
  
'I need a list of your employees and how much 
you pay them,' demanded the inspector.' 
 
'Well,' replied the farmer, 'there's my 
farm foreman who's been with me for 3 years. I 
pay him $750 a week plus free room and board. 
The work crew are here April to October, and I 
pay them $500 per week plus free room and 
board.  
Then there's the half-wit. He works about 18 
hours every day and does about 90% of all the 
work around here. He makes about $100 per 
week, pays his own room and board, and I buy 
him a bottle of whiskey every Saturday night.   He 
also sleeps with my wife occasionally." 
 
'That's the guy I want to talk to ... the half-wit,' 
says the inspector. 
 'That would be me,' replied the farmer. 



 
 

Agricorp Update - February 2009 
 

Production Insurance 
How to participate 

1. Insure your entire strawberry crop.  
2. Follow good farm management practices and report crop damage immediately. 
3. Meet all deadlines in the following table. 
4. Pay your premium by one of the following options: 

 Internet or telephone banking 


